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Objective and Philosophy

v Strengthen cooperation between European and
third-country professionals and encourage a two-
way flow of cinematographic/audiovisual works.

No development aid

v International networking effect
No bilateral projects
European added value

v Mutual benefit & partnership

Projects need to be jointly introduced by Europan and third-
country professionals

Projects need to be balanced in terms of number of
participants, trainers etc. from Europe and from third
countries




MEDIA International Projects running 01/09/2009-31/03/2011
2009

1

03

MEDIA International : _ l
2010 Projects running 01/08/2010-31/03/2011

Last call Ml 1 2011

0)% 03 05
MEDIA Mundus 09 12 01

—

2010 2011

[Z] First call
MEDIA Start MEDIA Mundus

projects
L Mundus




MEDIA International 2010
Action lines
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MEDIA Mundus action lines

Pre-production

Development/Pitching

Digital
technologies
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Roadmap 2013 and beyond
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MEDIA International
More Info

If you want to submit a project:

If you want to be a participant:




